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About Responsive Management

Research firm specializing in natural resource and
outdoor recreation issues

30 years of continuous survey research projects
More than 1,000 human dimensions studies
Almost $70 million in human dimensions research

Research in 50 states and 15 countries S

Research conducted for every state fish and wildlife
agency and federal resource agency

Research for all major NGOs, including RBFF, NSSF, NRA, ASA, ATA,
Ducks Unlimited, Trout Unlimited, and more

Research for industry leaders, such as Winchester, Vista Outdoor
(Bushnell, Primos, Federal Premium, etc.), Trijicon, Yamaha, and more

Data collection for the nation’s top universities: Clemson University, Colorado
State University, Duke University, Penn State University, Rutgers University, Stanford
University, University of Southern California, and many more
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Hunting and Fishing in Ameriga
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Responsive Management Books, Major Reports,
Articles, and Peer-Reviewed Journal Articles

FACTORS RELATED TO HUNTING
AND FISHING PARTICIPATION
IN THE UNITED STATES

The Future of Hunting and
(he Shooting Sports

S 01 tsmanstce

Research-Based Recruitment
and Retention Strategies
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Presentation Overview

Survey Methodology

The Public Input Process: Things to Keep in Mind
Equipment Used for Hunting

Hunting Locations

Motivations for Hunting

Satisfaction with Hunting
Constraints to Hunting Participation

Opinions on Regulatory Issues

Youth Hunting
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Survey Methodology

« Survey conducted to determine the practices and opinions
of deer and elk hunters in Oregon

Scientific, probability-based multi-modal survey
(contact by mail, email, and telephone)

m Sample Size | Population Size | Sampling Error DearOregonHunte,
ublic input is important,

and we want your feedback
on hunting in Oregon. Yo
Deer Hunters 1,070 276,319 +/- 2.99 % 1 0F n<inl pibibe oF
licensed hunters randomly
chosen to participate in this r

Elk HunterS 1, 107 246,496 +/- 2.94 study. You can take the

survey online at

www.wildlifestudy.org or OREGON
call toll free
B4|A|l—t3|36f-9364 to have a r
2 g rofessional interviewer ask
* Results reported at 95% confidence interval you th suvey auestions OREGON DEPARTMENT OF -

You will be asked for your FISH AND WILDLIFE

access number, which can
be found above your name.

« Crosstabulations of survey results by:

Tell us about your Oregon deer and elk
hunting experiences and opinions on
hunting in Oregon.

The easiest way to take the survey now is

online at:

www.wildlifestudy.org
Please have your access code ready.

 Equipment used most * Age s
often to hunt

o Avidity
* Region of residence

e Survey conducted January - February 2019
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Regions for Oregon Elk and Deer Hunter Study

» Survey sample was stratified by
region

Clatsop  |Columbis!

Umatilla rll—\
 Goal was to survey at least 500 EC‘JU
deer hunters and 500 elk hunters
from the Eastern Region and a
similar number from the Western
Regions combined

Grant

Deschutes

« Within each region, the sample | Harney Matheur
was drawn proportional to the
type of contact information e Lake
included in the license database Klamatn
(email, phone, mailing address) \ \
Western Oregon Wee‘.t\ern Oregon Eastern Oregon
Coast Range Cascades Region Region
Region
RESPONSIVE
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Overview of Probability-Based Scientific Survey

Because respondents were randomly selected, the results are truly representative
of the study populations (Oregon elk hunters and Oregon deer hunters)

Survey was NOT opt-in or left online for anyone to respond to

* Non-probability survey sampling is inherently biased

Photo credit: Oregon Dept. of Fish and Wildlife

Every licensed hunter in the database had an opportunity to be selected
for the survey, regardless of contact information available

A random sample was drawn from the license database, and hunters Probability-based Sample:

were contacted based on the contact information available Also known as a random
sample, because every person

By pulling the sample proportional to the contact information in the population of interest

in the database: has a known, non-zero chance
of being selected for the

* No single contact mode biased the survey sample.

» Every hunter had an equal opportunity to participate in the survey —Pew Research Center
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The Public Input Process:
Things to Keep in Mind
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Input at public meetings often does not
reflect the actual attitudes and opinions of
the public and/or stakeholders.

Sample of Duck Hunters
MARK G. ALESSI AND CRAIG A. MILLER
Human Dimensions of Wildlife: An International Journal

Volume 17, Issue 2, 2012
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The Fallacy of Online Surveys: No Data Are
Better Than Bad Data

MARK DAMIAN DUDA AND JOANNE L. NOBILE
Responsive Management, Harrisonburg, Virginia, USA

Huernst or onlive Surveys have bocome attractive to fish and widlife agencies as n

Ry o mensure constituents’ pinions and altitudes on a variely of issues.
Online surveys, kowever, can have soveral drawbacks ihar affect the scientific validiy
af the data, We describe four bavic probiems that onling Survéys curandly present to
resecttohers and ther discuss threg vesearch prajects conducted it collaboration with
state fish and wildlife agencies tat ilusrrate these drawbacks, Buch rétearch mraject
involved an Guline survey andior & coreiponding yandom selsphone survey ar -
vesponse bias analysis. Systemosic slimination of poriions of the sample poplation in
the online yurvey is demonsiratod it each research projac fi.e. the definition of bias).
One research project inwolved o cloved population, shich enabled a direct somparison
of telephone asid online results with the toral population.

Keywords  Internet surveys, sample validity, SLOP surveys, public apiaion, non-
response bias

Introduction

Fish and wildlife and outdoor recreation professionals use publlic opinion and attinde s~
veys to facilitare understanding cheir constituents. When the surveys are scientifically
valid and uvnbiaged, this is useful for {zational planniog. Survey
tesearch, however, costs monay, Given the current budgotary climate and the uncertainty
of the future, organizations are looking for ways to save money. Strategic planning and
fhumen dimeasions information-gathering are no exception.

Ouline surveys are becoming increasingly popular as information-gathering toals.
Matketing companies offer online surveys at seemingly reasonable rates. Online surveys
appear (© be easy to set up and administer in-house, can save time and movey, and
provide immediate results. Unforunately, online surveys seldom provide selentifically
walld, accurate, and legally d ible data. Recent research by
Responsive Management and three state fish and wildlife agoncies provides clear exam-
ples of how online suiveys can produee inaceunate, unteliable, and biased data. There are
four main reasons for this: (2) sample validity, (b) non-response bias, (v} stakeholder bias,
and (d) unverified respondents,

The challenges that online surveys present to obtaining scientifically valid survey
tosults have been pointed cut by others. Dillman, Srayth, and Christian (2009), for exam-
pie, cite the lack of standardization regarding o-mail address structure and how e-mail
addresses are cregter, the absence of an oiline equivalent to the random digit dialing
(RDD) algorithm for eandom selection of telephone numbers, and respondents’ varying

Address cortespndence to Mark Damian Duda, Responsive Management, 130 Fianklin Srect,

" Harisenburg, VA 22801, USA. E-mail: mark@responsiveranagement com

55
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Online surveys often are not representative.

Worst

Open-ended — placed on web, anyone can respond

Online panel — respondents sign up in exchange for
cash or other incentives

»  Online panel — respondents contacted and invited to
participate

» Database with partial email addresses (e.g., most current
databases of hunting and fishing licenses, boater
registrations)

» Database with full coverage (e.g., agency
employee databases)

» Web used as part of multi-modal survey

Best
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Public forums often are not representative.

CUSSION FORUMS  THE RESEARCH PROCESS THE RESEARCH TEAM _ CONTACT US

e

oming's Fish and Wildlife

Welcome to the Wyoming Game and Fish Department’s Strategic Plan Public Input Forum.

Over the coming year, the Wyoming Game and Fish Department will embark on a major research study to develop a new agency-
wide strategic plan. As part of the planning and development process, the Department will be conducting substantial new research
to understand Wyoming residents’ attitudes toward agency priorities and management issues of concern in the state.

We want to hear from you! This website has been established as a dedicated forum in which residents may communicate with one
another and share feedback with the Wyoming Game and Fish Department—all comments will be read and considered as part of the  rapruary, the Wyoming Game

development of the new strategic plan. Visitors will be able to post comments on this website until June 2018. and Fish Department and its
research partner Responsive
Management will be hosting a
series of public meetings in the

Mark your calendars! This

Please bookmark this page and remember to check back for updates regarding the study progress and findings from the research!

following locations:
Click through below to access the discussion forums on specific Wyoming Game and Fish Department topics:

+ZRESPONSIVE
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The loudest constituents may not
always reflect the majority.

Comments at public
meetings and in online
forums tell a different story
than probability-based
random samples
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Remember that scientific and non-
scientific assessments of public
opinion often paint a different picture.
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It’s Important to use the full range of research
techniques to assess public opinions and attitudes.

o Scientific surveys and focus groups are
critical, but public meetings and online
forums (non-scientific methods) allow
opportunities for all to provide input

« However, relying only on non-scientific
methods can lead agencies away from
majority views and preferences

17
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Citizens groups and public input should not
take the place of scientific data.

 Citizens groups should
remain data-driven

0
i nn@Q

survey Say

i
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Public support for fish and wildlife
agencies Is often silent but strong.

« Agencies tendto
hear only from the
dissatisfied

~ RESPONSIVE
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Very satisfied

Somewhat satisfied

Neither satisfied nor
dissatisfied

Somewhat dissatisfied

Very dissatisfied

Don't know

(Residents)

Q34. Overall, are you satisfied or dissatisfied with Arkansas
Wildlife Officers' law enforcement efforts in the past 2 years?

| |
| 54
i 82%
| 28

1o

] 1
1 2%

| 1

[ |6

0 20 40 60 80

Percent (n=302)

20

Percent

Q200. Overall, are you satisfied or dissatisfied with the Maine
Department of Inland Fisheries and Wildlife as a governmental
agency, or do you not know?

100
80
02003
60 2015
40

40 33

32 29

23 21
20
6
5 4 2 2 3
0 - I_- I— ——
Very satisfied Somewhat Neither Somewhat Very Don't know
satisfied satisfied nor dissatisfied dissatisfied
dissatisfied
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Agencies should recognize their own
credibility and use it accordingly.

e« Surveys can help

clarify the extent to
which the public
trusts the state
agency

Photo credit: Oregon Dept. of Fish and Wildlife
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Survey Results
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Equipment Used for Hunting

2RESPONSIVE
fil MANAGEMENT



24

The majority of Oregon’s hunters prefer to hunt with a

rifle, followed by a compound bow.

Very few hunters prefer to hunt with a muzzleloader or
traditional recurve or long bow (only 1% use the

latter).
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Q122. Of all weapons allowed, which one weapon would you most
prefer to use to hunt deer in Oregon? (Asked of all, including those
who have not yet hunted deer in Oregon.) (Deer survey)

Rifle 78

Compound bow 16

Q122. Of all weapons allowed, which one weapon would

Muzzleloader :I 2 you most prefer to use to hunt elk in Oregon? (Asked of
all, including those who have not yet hunted elk in

i Oregon.) (Elk survey)

Traditional recurve or lon | | |
aditional recurve or long ]1 S | 75
bow
| Compound bow 20
Shotgun ]1 .
Muzzleloader :| 3
Traditional recurve
Handgun 1 or long bow ﬂ 1
0 20 40 60 80 100
0 20 40 60 Percent (n=1105)

Percent (n=1067)
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Q121. Of the weapons you use, which one weapon do you use most
often to hunt deer in Oregon? (Asked of those who hunted deer in

Oregon at some time.) (Deer survey)

Rifle

Compound bow

Muzzleloader

Traditional recurve or long bow

Shotgun

78

Percent (n=1052)

17
|2
| 1
| 1
0 20 40 60

Q121. Of the weapons you use, which one weapon do you
use most often to hunt elk in Oregon? (Asked of those
who hunted elk in Oregon at some time.) (Elk survey)

| | |
Rifle | 73

Compound bow | 23

Muzzleloader :| 2

Traditional
recurve or long ] 1
bow

0 20 40 60 80 100
Percent (n=1073)

26
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Hunting Locations
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 While western Oregon residents hunt both eastern and
western Oregon, eastern Oregon residents rarely hunt
western Oregon and take advantage of general seasons.

 Hunters primarily hunt public land. Among hunters that
nunt on private land, most hunt on areas where
permission is required.
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Multiple Responses Allowed

Q45. In which of these three regions [did you hunt deer in the past 3
years / have you hunted deer / would you like to hunt deer]?
(Deer survey)

29

5
Western Oregon Coast Range Area
41 Region of Residence
g OEastern (n=537)
mWestern (n=533)
14
Western Oregon Cascades Area
44
Q49. In which of these three regions [did you
- hunt elk in the past 3 years / have you hunted
elk /would you like to hunt elk]? (Elk survey.)
89 I
Eastern Oregon Western Oregon Coast 4
47 Range Area 39 | Region of Residence |
DOEastern (n=549)
Western Oregon 9 BWestern (n=558)
Cascades Area 28
1 E | 93
Don't know < Eastern Oregon . <
1 § 55
=
3 Don't know 2
‘ e 1
0 20 40 60 80 1 = | |
Percent E 0 20 40 60 80 100
Percent
ﬁRES PONSIVE




Q54. In Oregon, do you hunt deer mostly on public land, mostly on
private land, or both about equally? (Asked of those who hunted deer

Mostly on public land

Both about equally

Mostly on private land

in Oregon at some time.) (Deer survey)

68
69

Region of Residence
OEastern (n=525)
BWestern (n=524)

12

10

0 20 40 60 80 100

Percent

30
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Q54. In Oregon, do you hunt elk mostly on public land, mostly on
private land, or both about equally? (Asked of those who hunted elk
in Oregon at some time.) (EIk survey)

31

72
Mostly on public land 78
73
16
Both about equally 10 Region of Residence
17
OWestern Oregon Coast Range Area (n=298)
10 BWestern Oregon Cascades Area (n=238)
Mostly on private land 12
9 OEastern Oregon (n=537)
] 1
Don't know |0
|1
0 20 40 60 80 100
Percent
~~2RESPONSIVE
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Q55. When you hunt elk on private land in Oregon, do you typically
hunt on...? (Asked of those who hunted deer in Oregon at some time
and did so mostly on private land or both public and private land
about equally.) (Elk survey)

18
9

Private land open to the public that
does not require permission

Private land with permission

Both about equally

Don't know

24

59
62
76
1 : :
Region of Residence
20
14 OWestern Oregon Coast Range Area (n=78)
] 1 B Western Oregon Cascades Area (n=50)
]O OEastern Oregon (n=140)
1
0 20 40 60 80 100
Percent

32
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Motivations for Hunting
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Oregon hunters’ most important reasons for
hunting are to be close to nature; to be with
friends and family; for the sport, recreation, or
challenge; and for the meat.

Harvesting a trophy animal was very low on the
ranking of reasons for hunting.
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Q26-Q38. Mean ratings of importance of each of the following as a
reason they [hunt / would like to hunt] deer in Oregon, on a scale of 0
to 10, where 0 is not at all important and 10 is extremely important.
(Deer survey)

35

\ \ \
Q38. To be close to ” 8| 3.2
nature i
Q32. To be with family g.i
and friends |-8-2
7.5
Q35. For the sport, L
recreation, or challenge (71
| 7.2
Q26. For the meat | 8.2
‘ ‘ | 9.1
| 3.1 055 years old or older (n=482)
Q29. For atrophy ' | 3.6 035-54 years old (n=386)
| 3.0 018-34 years old (n=181)
| | | |
0 2 4 6 8 10
Mean
RESPONSIVE

AL
11!
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Q26-Q38. Mean ratings of importance of each of the following as a
reason they [hunt / would like to hunt] elk in Oregon, on a scale of O to
10, where O is not at all important and 10 is extremely important. (Elk
survey)
| | | |
| 8.1
Q26. For the meat | 8.8
| 9.0

Q32. To be with family I |881-2
and friends | g 2

Q38. To be close to ||88i2

nature | 8.'1
Q35. For the sport, ||_'7'88
recreation, or challenge | 24
3.1 055 years old or older
Q29. For a trophy | 3.6 035-54 years old
‘ | 3.5 018-34 years old
] ]
0 2 4 6 8 10
Percent
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Satisfaction with Hunting
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Although deer and elk hunters are more often satisfied
than dissatisfied with their hunting in Oregon,
dissatisfaction is substantial.

o Lack of game is the most common reason for dissatisfaction
among both deer and elk hunters, followed by access issues.

Most important to deer and elk hunter satisfaction is
simply being able to hunt every year, followed by
having a higher or better chance of harvest success.

However, deer and elk hunters agree that having the

opportunity to hunt is more important than harvesting
an animal.

~2RESPONSIVE
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Q56. In general, how satisfied or dissatisfied are you with your elk
hunting experiences in Oregon? (Asked of those who hunted elk in
Oregon at some time.) (Elk survey)

Very satisfied 24
) — 54%
Somewhat satisfied 30
7 Q56. In general, how satisfied or dissatisfied are you with
Neither satisfied nor your deer hunting expe_riences in Oregon?_(Asked of
. . 11 those who hunted deer in Oregon at some time.) (Deer
dissatisfied survey)
— Very satisfied 20 |
Somewhat dissatisfied 19 . 48%
Somewhat satisfied | 28
. — 34% Neither satisfied nor |
- dissatisfied  [— 10
!
Very dissatisfied 15 Somewhat dissatisfied | 24
— | 42%
) Very dissatisfied | |18
Don't know ] 1 Don't know | 0
0 20 40 60 80 100
0 20 40 60 Percent (n=1052)

Percent (n=1071)
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Multiple Responses Allowed

Q57. Why aren’t you more satisfied with your deer hunting
experiences in Oregon? (Asked of those who hunted deer in
Oregon but are not very satisfied with the experiences.)

(Deer survey)

Lack of game

Access issues / posted property (e.g., timber..,

Too many predators

Poor management / restrictions
Too crowded / too many tags
Not enough tags / opportunities
Lack of harvest

Lack of bucks /trophies
Poaching / poor behavior of hunters / recreationists
Length / timing of seasons

Too expensive

Age / health

Weather

Controlled burns reduce habitat
Other

Don't know

| 46

] 13

112
112
111
19
19
16
15
14
1 2
11
| 1
1 4
1 2

0 20

40

Percent (n=821)

Multiple Responses Allowed

Q57. Why aren't you more satisfied with your elk hunting
experiences in Oregon? (Asked of those who hunted elk
in Oregon but are not very satisfied with the experiences.)

(Elk survey)

Lack of game |

Access issues / posted property (e.g., timber)..| 21
Not enough tags / opportunities | 16
Too many predators | 15

Poor management / restrictions P

Too crowded / too many tags 1

32

|

Il

I

Lack of harvest

Length / timing of seasons

Too expensive |

Poaching / poor behavior of hunters /. |

Lack of bulls / trophies

Age / health

Weather

Controlled burns reduce habitat |
Other

Don't know

oul

thNNwJ;

o o=uum n

20 40 60 80 100
Percent (n=798)

40
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Q178-Q193. Mean ratings of importance of each of the following to
their satisfaction as a deer hunter in Oregon, on a scale of 0 to 10,
where 0 is not at all important and 10 is extremely important.
(Deer survey)

Q178. Being able to hunt deer every year 8.7

Q181. Having a higher or better chance of harvest
success

8.1

Q178-Q193. Mean ratings of importance of each of the
d following to their satisfaction as an elk hunter in
7.2 Oregon, on a scale of 0to 10, where O is not at all
important and 10 is extremely important. (Elk survey)

Q184. Length or duration of the season you hunt

’ . . | | \ \
Q187. Having fewer other hunters in the field when 70 Q178. Being able to hunt elk every year | 8.7
you hunt deer : - | | | |
Q181. Having a higher or better chance of | 8.1
| harvest success ‘ ‘ ‘ ’
Q193. Having areas with few roads or a Travel Q184. Length or duration of the season you | 76
Management Area in which some roads are closed 5.9 hunt | | | |
Seasona”y when hunting deer Q187. Haying fewer other hunters in the | 74
| field when you hunt elk ‘ ‘ ‘ :
. . Q193. Having areas with few roads or a | 6.2
Q190. Having good road access for motorized 55 Travel Management Area in which some.. | | -
vehicles when hunting deer Q190. Having good road access for 5.7
motorized vehicles when hunting elk T T :
0 2 4 6 8 0 2 4 6 8 10
Mean (n=1070) e (= W)
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Q201/Q202. In general, which is more important to you, personally, as
an elk hunter in Oregon? [Note: response order switched in each

guestion.] (Elk survey)

Having the opportunity to hunt

Harvesting an animal 29

Don't know / No preference / can't
choose

63

0 20 40
Percent (n=1107)

60

Q198/Q199. In general, which is more important to you,
personally, as a deer hunter in Oregon? [Note: response
order switched in each question.] (Deer survey)

Having the opportunity to hunt 64

Harvesting an animal 28

Don't know / No preference / can't :I 8
choose

0 20 40 60 80 100

Percent (n=1070)

42
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Constraints to Hunting Participation
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The primary reason hunters did not go hunting was a
lack of time due to work/family obligations, followed by
not drawing a tag.
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Multiple Responses Allowed

Q69. What are the main reasons you did not hunt deer in Oregon in
the past 3 years? (Asked of those who did not hunt deer in Oregon in
the past 3 years.) (Deer survey)

Not enough time / family obligations / work obligations
Did not draw a tag / hunt at all
Increasing preference points

Health issues /illness / injury

Waiting for an opportunity in a preferred controlled..

Not enough game

Costs / expenses

Did not draw first choice tag / hunt

Too crowded / too many hunters in the field
Distance / travel required to hunt

Not enough / poor access to public land

Area | prefer to hunt closed to access or requires permit
Weather

Other

Don't know

| 35

| 32

[ 116
[ 116
112
18
[ 16
[ 15
[ 15
[ 15
[ 15
13
1
114
12
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40

Percent (n=111)

Multiple Responses Allowed

Q69. What are the main reasons you did not hunt elk in Oregon
in the past 3 years? (Asked of those who did not hunt elk in
Oregon in the past 3 years.) (Elk survey)

Not enough time / family obligations /.. 40
Did not draw a tag / hunt at all 7_“' 25
Waiting for an opportunity in a preferred..— |17
Not enough / poor access to public land /1 |16
Health issues /illness /injury F—— 13
Increasing preference points —3 13

Too crowded /too many hunters in the..
Not enough game

Area | prefer to hunt closed to access or..

Costs / expenses

Did not draw first choice tag / hunt

1
1
1

TITTD

Distance / travel required to hunt P 4
Weather p 2
Other [/ 10
Don't know i 2
0 20 40 60 80 100

Percent (n=160)
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Opinions on Regulatory Issues
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Both deer and elk hunters prefer the current system in
which drawing tags for a controlled hunt means many
hunters are not able to hunt every year unless they
hunt a general season.

Deer and elk hunters are split on the other options of
less opportunities / increased chance of harvest, and
more opportunities / less chance of harvest.
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Q204/Q205. Currently in Oregon, drawing elk tags for a controlled hunt means
many hunters are not able to hunt elk every year unless they hunt a general
season. Knowing this, which of the following do you most prefer? [Note:
response order switched in each question.] (Elk survey)

Less opportunities / increased

chance of harvest 20

More opportunities / less chance of
harvest

More opportunities / less
5 chance of harvest

. Less opportunities / increased
Current system to remain the same 56 chance of harvest
Current system to remain the
’ same
Don't know / No preference / can't 3 Don't know / No preference /
choose can't choose
0 20 40 60

Q204/Q205. Currently in Oregon, drawing deer tags for a controlled hunt means
many hunters are not able to hunt deer every year unless they hunt a general
season. Knowing this, which of the following do you most prefer? [Note:

15 response order switched in each question.] (Deer survey)
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Youth Hunting
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Most commonly, hunters think that there are about the
right amount of opportunities for youth to hunt in
Oregon.

Regarding the importance of various aspects of youth

hunting, simply providing more opportunities—to hunt
In general but more importantly to hunt with family and
friends—tops the list among both deer and elk hunters.
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Q207. Currently, do you think there are too many, about the right
amount, or too few deer hunting opportunities for youth in Oregon?

(Deer survey)

Too many :| 4

About the right amount

Too few 29

Don't know 22
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Q207. Currently, do you think there are too many, about the
right amount, or too few elk hunting opportunities for youth
in Oregon? (Elk survey)

Too many

About the right
amount

Too few

Don't know
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Q210-Q219. Mean ratings of how important each of the following
should be for youth hunting opportunities in Oregon, on a scale of 0
to 10, where 0 is not at all important and 10 is extremely important.

(Elk survey)

Q213. Providing more opportunities
for youth to hunt during regular

7.8

seasons with their family or friends

Q216. Providing more opportunities
for youth to hunt elk

Q210. Providing controlled hunts that
only youth can apply for

Q219. Providing increased likelihood
that youth will harvest a elk

7.1

7.1

0 2 4
Mean (n=1052)
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Q210-Q219. Mean ratings of how important each of the
following should be for youth hunting opportunities in
Oregon, on a scale of 0 to 10, where 0 is not at all
important and 10 is extremely important. (Deer survey)

Q213. Providing more opportunities for | \ \
youth to hunt during regular seasons 8.0

with their family or friends
Q216. Providing more opportunities for | 78
youth to hunt deer :
Q219. Providing increased likelihood | 75
that youth will harvest a deer ’
Q210. Providing controlled hunts that | 73

only youth can apply for

| | |
0 2 4 6 8 10
Mean (n=1070)
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